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A Study on the Way to Produce Activities in Urban Parks through Public-Private Partnerships
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Itis indispensable for regeneration of a city to have various activities in open spaces; urban parks are especially important for their shapes and degree
of their prevalence. In these days, however, urban parks are often recognized as the places for crimes and temporary housing for homeless people.
There are several municipal governments that try a variety of approaches to produce people’s activities in urban parks through public-private
partnerships recently-in this paper, latest case studies for such urban parks are shown to give analysis of present conditions and development of the
park uses. The conclusion is as follows: it is significant to admit various uses in the parks that are easily accessed by people, such as integrally
development and management with the adjoining land and sectionalized uses to embrace different types of activities. Meanwhile, more administrative
controls should be delegated to local governments in order to carry out such flexible uses of urban parks.
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